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M� t�tau, a m� ka uri, a mauri ake nei.
[For us, and our children after us.]

Vision
•By 2025 central 
Christchurch streets 
and public places will 
be greener, easier to 
move around and full 
of people enjoying a 
vibrant city life.Ž

Streets & Spaces Design Guide Vision, 2014



VIBRANT 
Support social, creative, 

recreational and 
economic activity in the 

city centre.

DISTINCTIVE
Rebuild a public realm 

network with a strong and 
recognisable sense of place 
that generates civic pride.

ACCESSIBLE
Create a connected, inclusive, 
efÞ cient and safe public realm 

network for all people and 
modes of travel.

GREEN
Introduce more nature 
into the city centre’s 

public spaces and foster a 
healthy urban environment 

and healthy lifestyles.

The vision for the public realm 
network is guided by four themes.

Everyone who visits Christchurch experiences the central city’s 
public realm in some form, through either the streets as they 
move across the city or the public spaces they visit.

The term ‘public realm’ is often used to 
describe the space between buildings that 
is publicly accessible. 

The quality of the experience of the 
public realm forms an integral part of 
what makes the great cities of the world 
successful and memorable.

In the aftermath of the Canterbury 
earthquakes in 2010 and 2011, a 
signiÞ cant portion of the central city public 
realm will be reconstructed. The Streets & 
Spaces Design Guide has been developed 
by the Canterbury Earthquake Recovery 
Authority (CERA) and Christchurch City 
Council (CCC) in partnership with 

Te R� n̂anga o Ng��i Tahu to support the 
delivery of the Christchurch Central 
Recovery Plan (Recovery Plan) by:

• providing a framework to lead the 
reconstruction of a public realm 
network that is people focused, has a 
strong sense of place and generates 
community pride

• bringing together public realm 
projects in the central city in a 
coherent and coordinated manner as 
the city redevelops. 

The Streets & Spaces Design Guide sets 
out an agreed long-term vision for the 
network of streets and public spaces in 

central Christchurch. It also provides the 
design principles, criteria and standards 
for public realm improvements. This 
Design Guide aims to ensure all the 
recovery projects will contribute to a 
memorable experience of the central city 
for visitors and residents alike.

A high-quality public realm network will 
contribute not only to the objectives of the 
Christchurch Central Recovery Plan but, in 
the long term, to the ongoing social and 
economic vitality of greater Christchurch.

Foreword
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Hagley Park

Botanic Gardens

Cricket Oval

SQUARES

�. Cathedral Square *

�. Victoria Square +

PARKS 

�. Hagley Park and Botanic Gardens +

�. Te Papa �t�karo/Avon River 
Precinct *

�. Cranmer Square +

	. Latimer Square +


. Margaret Mahy Family Playground €

�. East Frame Central Park €

�. Neighbourhood parks +

PEDESTRIAN PRIORITY STREETS

�
. City Mall +

��. The South Frame Greenway €

SHARED STREETS

��. �t�karo/Avon River Promenade €

��. East Frame links €

��. South Frame links €

AXIS STREETS

��. Colombo Street

�	. Worcester Street

GATEWAY STREETS

�
. Victoria Street

��. High Street

PLAZAS, LANES AND COURTYARDS

��. Christchurch City Council Civic 
O�  ces plaza +

�
. Art Gallery plaza +

��. Victoria Street triangular plazas +

��. High Street triangular plazas +

��. Bus Interchange entry plaza €

��. Metro Sports Facility plaza 
(indicative) €

��. New Regent Street +

�	. Press Lane +

�
. His Lordships and Struthers lanes *

��. Woolsack Lane *

��. Strand Lane +

�
. Tattersalls Lane +

��. Tramway Lane +

��. SOL Square

��. Justice and Emergency Services 
Precinct courtyard and plaza +

��. Arts Centre courtyards and plaza +

��. Christchurch Polytechnic Institute 
of Technology (CPIT) courtyards 
and plazas + 

�	. Performing Arts Precinct lane and 
courtyard (indicative) €

Retail Precinct plazas, lanes and 
courtyards

�
. The Terrace €

��. Cashel Square €

��. South West End €

�
. South Central €

��. South East End €

��. Stranges Lane +

South Frame plazas, lanes and 
courtyards 

��. Innovation plaza €

��. Scoular Park €

��. Innovation Precinct - Poplar and 
Ash lanes and courtyard *

�	. South courtyard €

�
. Mollett Street courtyard €

��. Innovation courtyard €

+ Existing

* Existing design to change

€ Proposed

“By 2025 central Christchurch streets and public 
places will be greener, easier to move around and 
full of people enjoying a vibrant city life.”

 M�F t��tau, a m�F ka uri, a mauri ake nei.

Illustrative public realm network vision
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Purpose
The overarching purpose of this Design 
Guide is to provide a uniÞ ed and 
comprehensive reference document for 
the design and delivery of public realm 
improvement projects in the central city. 

These projects include public realm works 
delivered through:

• the Christchurch Central Recovery 
Plan anchor projects 

• Accessible City transport projects

• Christchurch City Council’s Long Term 
and Annual Plans.

Crucial to the Streets & Spaces Design 
Guide is that it supports the delivery of the 
Christchurch Central Recovery Plan. This 
includes delivering An Accessible City, the 
transport chapter of the Recovery Plan, 
and embracing Ng��i Tahu cultural values. 
With this in mind, the Streets & Spaces 
Design Guide has been developed to:

• ensure CERA, CCC and Te R� n̂anga o 
Ng��i Tahu take a consistent approach 
to public space works across the 
central city

• outline the expectations that CERA, 
CCC and Te R� n̂anga o Ng��i Tahu 
have regarding the quality of public 
realm improvement works

• provide clarity to investors, 
developers, designers and 
organisations regarding long-term 
strategies, principles and criteria 
for the design and delivery of public 
realm projects

• provide tools and a reference source 
of key guidance to deliver high-quality 
public realm outcomes.

The expectations from the implementation 
of the Streets & Spaces Design Guide 
include that it will: 

• bring the community aspirations for 
the city alive

• leverage the Crown’s and 
Christchurch City Council’s investment 
in anchor projects and promote 
conÞ dence in the central city’s 
recovery and rebuild

• add value to the anchor projects 
and attract private investment and 
development

• highlight the opportunities in and 
long-term value of the Recovery Plan.

As a long-term and visionary document, 
the Streets & Spaces Design Guide 
includes public spaces that:

• at the time of publishing are being 
designed and/or constructed such as 
Te Papa �Et��karo/Avon River Precinct 
and Manchester Street

• have been identiÞ ed as projects but 
on which design work has not yet 
started, such as The Square and 
many of the central city streets. 

Consequently, a number of the public 
spaces shown in this Design Guide will still 
require design and funding approval. 

Who is this document for?
SpeciÞ cally, the Streets & Spaces Design 
Guide has been developed to guide 
CERA, CCC, Te R� n̂anga o Ng��i Tahu, 
Environment Canterbury and 
New Zealand Transport Agency, and 
anyone involved in designing and 
delivering public realm projects in the 
central city, in particular consultant teams 
and design professionals.

More generally, this Design Guide will 
be helpful for anybody who is interested 
in understanding the network of public 
spaces in central Christchurch.

In addition to setting out the vision, design 
principles and criteria, the Streets & 
Spaces Design Guide provides technical 
information at a conceptual level. The 
main purpose of this information is to 
promote a consistent approach to the 
design and delivery of public realm 
projects. These concepts are provided 
as a tool and will require the skilled 
interpretation of designers at the detailed 
design stage of projects. This may 
involve adapting the concepts to suit and 
integrate the speciÞ c conditions of each 
location; for example, existing facilities and 
infrastructure.
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How to use this document

The Streets & Spaces Design Guide is set 
out in two books.

• This Strategic Guidance book 
provides the vision, design principles 
and criteria, along with general 
concepts that should guide the design 
of the public realm projects for the 
central city. 

• The Technical Guidance book 
will provide the suite of materials, 
construction details and street 
furniture to be used in public realm 
projects in the central city. It will be 
issued after the Strategic Guidance 
book is approved. 

During the rebuild period the city is 
subject to regular changes. The Streets & 
Spaces Design Guide is therefore a ‘living’ 
document which is intended to be updated 
and reviewed as the city evolves.

For convenience, the public realm of the 
central city has been divided into two groups:

• the street network , consisting of 
places that have a key role in the 
delivery of the transport chapter of 
the Recovery Plan, An Accessible City

• the gathering places, which often 
have key interdependencies with 
the design of the anchor projects 
identiÞ ed in the Recovery Plan. 

Most gathering places are adjacent to 
streets, and most building projects will 
need to address both streets 
and gathering places. Therefore both 
groups should relate to and complement 
each other to create a cohesive public 
realm network.

This Strategic Guidance book has 
seven chapters.

Chapter 1 provides the vision and design 
principles for the central city’s public 
realm network. It also outlines the value, 
components and general structure of this 
network.

Chapter 2 identiÞ es strategic matters 
that have informed the development of 
the guidance and concepts set out in this 
Design Guide.

Chapter 3 outlines the design criteria that 
should inform the design of public realm 
projects in the central city.

Chapter 4 identiÞ es and provides an 
overview of the gathering places in the 
central city and how they relate to the 
anchor projects. 

Chapter 5 explains and illustrates plans 
and design concepts for the central city 
street network and how they contribute to 
the implementation of Accessible City.

Chapter 6 describes the public realm 
component of the anchor projects and 
identiÞ es important relationships with 
other anchor projects, gathering places 
and the street network.

Chapter 7 brieß y outlines key aspects 
for the implementation of public realm 
projects in the central city.

To make this document as easy as 
possible to navigate, cross-references to 
speciÞ c topics and interdependencies are 
included through the document.

For example, there is a three-step process 
to apply the Streets & Spaces Design 
Guide to individual projects.

1. Understand the strategic approach 
outlined in Chapter 2 and review the 
design criteria in Chapter 3 of this 
document. Use these criteria to guide 
the design process.

2. Identify the public space typology     
for gathering places in Chapter 4 
or the relevant street hierarchy in 
Chapter 5 of this document. Apply 
relevant design considerations and 
standards to the design.

3. Use Book 2, Technical Guidance, to 
select materials, construction details 
and street furniture.
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Strategic Guidance book – chapters

IMPLEMENTATION

STRATEGIC APPROACH DESIGN CRITERIA GATHERING PLACES

STREETS ANCHOR PROJECTS

CHAPTER

PAGE NUMBER

KEY RELATED CHAPTERS
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Figure 1 Icon that highlights key chapters related to a topic under discussion in this Strategic Guidance book

Figure 2 Reference elements in a standard page of the Strategic Guidance book
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•First we shape 
cities, then they 
shape us.Ž
Jan Gehl



INTRODUCTION
K�Frero Whakataki



The term ‘public realm’ is often used to describe the spaces between 
buildings that are publicly accessible. 

Cities are places where people come 
together, exchange, trade and enjoy 
sharing time and ideas with each other. 
The public realm provides the stage 
for these exchanges and the everyday 
activities of a city. 

Key aspects that inß uence the 
attractiveness of the public realm are:

• the people who use it and the 
activities  that take place in the 
public realm

• how people move through it or 
pause within it

• the historical, cultural and natural 
landscape context

• the elements within the space and 
the way it is designed

• the buildings that shape it.

People use and experience the public 
realm in different ways and at different 
speeds. Activities such as commuting, 
recreating, socialising, exercising, 
trading, walking, pausing, cycling, 
watching other people, and travelling by 
car or public transport all take place in 
the public realm.

The most intimate experiences of the 
public realm are generally from the 
perspective of pedestrians. It is from this 
perspective that the success of the public 
realm is most often judged. 

When each space is thoughtfully designed 
with respect to the human experience 
and the immediate physical and cultural 
context, it becomes a place. The best 
places entice people to use them, invite 
them to stay and beckon them to return. 
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What is the  
public realm?



Figure 3 Key elements of the public realm 
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The public realm has a signiÞ cant inß uence on how we use and perceive 
a city. A common feature of the great cities of the world is that they have a 
high-quality public realm. 

The value of the public realm relates to its ability to raise the quality of life 
in urban centres and contribute to happier, healthier and more productive 
communities. There is a growing body of research focused on identifying 
and measuring the beneÞ ts of high-quality public realm.1 These beneÞ ts 
include the following.

Increased economic value and 
activity
• Well-designed cities are better placed 

to attract the companies, employees, 
services, customers and investment 
required for a competitive economy.

• High-quality public realm increases 
property values.

• An engaging public realm increases 
foot trafÞ c in retail areas. 

Urban amenity
• A well-designed public realm network 

creates ease of movement, improved 
accessibility and comfort. These 
qualities, in turn, increase safety and 
productivity and reduce the economic 
cost of congestion.

Social cohesion and sense of 
community
• The public realm provides places 

and opportunities for social 
interaction for all age groups 
and social backgrounds. Social 
cohesion makes communities more 
productive and resilient.

Health and wellbeing
• A well-designed public realm helps us 

enjoy healthier lifestyles by providing 
opportunities for physical activity. 
This translates into fewer resources 
needed to deal with illnesses related 
to obesity and sedentary lifestyles. 

• Public spaces provide opportunities 
to relax and unwind, contributing to 
people’s mental wellbeing.

Environmental resilience
• The way the public realm is designed 

can signiÞ cantly contribute to better 
air and water quality, more effective 
stormwater management, reduced 
carbon emissions, increased 
biodiversity and adaptation to climate 
change.

• A public realm that is well integrated 
with local landscapes and ecological 
systems preserves future access to 
natural resources. It also promotes 
self-sufÞ cient and more sustainable 
food economies.

Identity and image of a city
• The design of the public realm is a 

powerful tool to shape the image, 
perception and cultural awareness  
of a city. Cities with a strong sense of 
place create civic pride and a sense 
of belonging. They also attract more 
visitors and are sought-after locations 
for living and doing business in.

Safety
• A high-quality public realm attracts 

more people and activity, by day 
and by night, which in turn positively 
contributes to the perception of safety 
and reduced crime. 

• A well-designed public realm 
creates a more accessible and 
welcoming city for all.

1. Social Cities, Grattan Institute, 2012

Value and beneÞ ts 
of the public realm

The Value of Public Realm, Commission for Architecture and the 
Built Environment, 2003

The Walkable City, Je�  Speck, 2013 

Public Space in the Global Agenda for Sustainable Urban 
Development: The •Global Public Space ToolkitŽ, UN Habitat, 2014
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